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The social media toolbox
Getting value from blogs, podcasts, 
lifestreams, social networks and more.
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"Social media isn't just about big 
networks like Facebookand MySpace, 
it's about brands having conversations."

Lloyd Salmons
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Usenet

Compuserve

FIDO

Geocities The WELL

BIX
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I discovered blogs in 2002
ωVoIP

ωTech industry

ωMarketing

ωSometimes 
personal 
stuff
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CRAZY 
RESULTS

2006

184,950 monthly visitors

65,000 unique

2007

293,198 monthly visitors

86,000 unique
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[ŜǘΩǎ /ƻƳǇŀǊŜ
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Huh?
aȅ άǎƻŀǇōƻȄέ 
has more 
readersthan all 
of these 
άǇǳōƭƛŎŀǘƛƻƴǎέΗ
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Blogs are
publications
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Your 
Audience
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Every Day
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Impact

My buddyôs company
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²Ƙŀǘ ƛǎ άDƻƻƎƭŜ WǳƛŎŜέΚ
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²ƘƻΩǎ Ǝƻǘ άƧǳƛŎŜέΚ

Alec Saunders 2,330 Mitel 453

Avaya 1,340

Bell Canada 1,530

Verizon 3,060

Nortel 4,610

Michael Geist 2,560

Mathew Ingram 2,890

Mark Cuban 14,400

GM 2,580

Coca-Cola 2,610

Sears 4,250

Bloggers ñBrandsò
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Blogs are
brands

(in addition to being publications)
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A Brand
+ A Publication
--------------------

A Pulpit
Footnote: A blog is a ñthought leadershipò strategy
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Some Examples
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http://www.cnn.com/
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Why does this work?

ωά!ǳǘƻƳŀǘƛŎ {9hέ

ωCommunity ςŀΦƪΦŀΦ ǘƘŜ ά9ŎƘƻ /ƘŀƳōŜǊέ

ωhƴŎŜ ȅƻǳΩǾŜ ōǳƛƭǘ ŀ great blog, it 
produces great results for anything you 
write about.
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OK.  
How do you do it?
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Being a Blogger

ωWrite frequently

ωWrite meaty posts

ωBe controversial

ωtŀǊǘƛŎƛǇŀǘŜ ƛƴ άǘƘŜ 
/ƻƴǾŜǊǎŀǘƛƻƴέ

ω!ǎƪ ŦƻǊ άƭƛƴƪ ƭƻǾŜέ

ωComment

ωKeep a blogroll

ωLove your friends!
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Optimize your content

ωUse WordPressto maximize pagecount

ωUse a Google Sitemap

ωGive your posts titles

ωDƛǾŜ Ψem GOOD titles

ωLink and Trackback

ωPing the search engines

ωGet a top level domain

ωTag, tag, tag
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Syndicate & Distribute

ωRSS / FeedBurner

ωOther blogs

ωBlog widgets

ωtheGoodBlogs

ωContent

ωNewstex== LexisNexis, CanWest,  EBSCO
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The Big 
Downside?

Time
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²Ƙŀǘ ƛŦ ȅƻǳ ŘƻƴΩǘ 

want to write a 

blog?
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1. Please ŘƻƴΩǘget a ghostwriter

2. Find someone in your organization 
who DOES want to be a blogger 

3. Split the workload

Or

4. Monitor and comment on blogs that 
are important to you. 
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Wǳǎǘ 5ƻƴΩǘ IgnoreBlogs
(Your brand is at stake)
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! th5/!{¢ L{Χ

ωAn episodic audio recording. 

ωAn audio blog.

ωPredominantly consumed awayfrom 
computer

ωA deep engagement tool
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PodcastsARE different, however

ωOlder, more affluent audience

ω60% have incomes greater than $100K

ωOften have senior corporate roles

ω12 million podcastconsumers today

ωIntimate medium

ωTypically consumed in defined time units

ωSubscribed
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OK.  So how do I do it?

ωMake a quality audio recording

ωLive

ωVia Skype

ωOn a phone bridge, such as Calliflower

ωEdit the recording

ωUse Audacity, GarageBandor another tool

ωRemove noise, ǳƳΩǎ, ŀƘΩǎ

ωTruncate silence, add intros, bumpers, etc. 
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Post it online

ωCreate detailed show notes

ωPost notes and audio

ωWordPress+ Podpress

ωSubmit to iTunes
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I use (and recommend) PodPress
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Lifestreams(twitter and cousins)

ωLǘΩǎ ŀōƻǳǘ ǘƘŜ 
moment

ω2.5 million 
monthly users
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Twitter is a 
megaphone
Events, promotions, relationship building, 
product support and more. 
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Twitter Tactics

ωFollow people who follow you.

ωSearch for and participate in 
conversations about your company

ωAmplify your twitter conversation by 
connecting it to other lifestreaming
tools

ωFriendfeed, Facebook
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Favorite Twitter tools

ωTwittertise to schedule and track

ωTweetlaterto automate

ωTwitterdeckto manage and search

ωSearch.twitter.comto discover 
conversations
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And what about Facebook?

ωBlogs, lifestreams, 
social groups,  media 
sharing, event 
management and more 
in one place

ωCommercial tools:

ωPolls

ωFan pages

ωSocial advertising


